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Merlyn Pietersen – Essential Printer Consumables



Local procurement

A total of R382m of goods and services were procured over the past 
financial year.

Of this, R331m or 87% of total expenditure was with local businesses 
(defined as businesses located in the Western Cape). In the 2018/19 
financial year, we increased our local spend by an impressive R48m, 
which is an increase of 2% on the prior year.

Women-owned enterprises

During this financial period, 39% of our total procurement spend was  
with women-owned enterprises. We highlight two women-owned 
businesses that stood out, namely, Essential Printer Consumables and 
AFTA Africa Tours.
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IMPACTING LIVES: B-BBEE AND SMME SUPPLIER STORIES

ECONOMIC IMPACT

Essential Printer Consumables (EPC) was established in August 2001 by 
Merlyn Pietersen and grew from a one-owner women-owned entity into 
a small business with a staff complement of nine.

Their mission is to empower and grow those associated with their 
company, build relationships that hinge on honesty, trust and integrity, 
and embrace the challenge of competition by providing unsurpassed 
service and efficiency to all their clients and customers.

In 2017, EPC won a contract with the CTICC by meeting our SMME 
requirements. Their turnover increased from R10 714 prior to the contract  
to R38 900 per month during the contract, which represents a growth 
of 263%.

Further to this, we provided them with a written reference, which has 
resulted in EPC tendering on and winning projects with Metrorail 
(PRASA) and the Department of Social Development.

“Working with the CTICC has enabled our company to grow financially 
and has also assisted us in successfully acquiring new contracts,” says 
Pietersen.

The contract with the CTICC has allowed EPC to increase their 
competitiveness in the marketplace, as they are now able to negotiate 
better prices with manufacturers and suppliers and buy in much larger 
quantities, thus benefitting from bulk pricing.

The future looks bright for Pietersen, and she and her team are excited 
about upcoming prospects. “Thank you so much to the CTICC for giving 
us the opportunity to become a supplier. We look forward to continuing 
doing business together,” she concludes.

Case study: Essential Printer Consumables

In line with our ongoing commitment to help develop local businesses in our sector and beyond, we prioritise procurement from SMMEs that are B-BBEE 
accredited, provided they meet the Municipal Finance Management Act (MFMA) regulations and our competitive pricing requirements.

60% of the total spend this financial year went to SMMEs, which amounts to R227m, with a cumulative spend of R1.2bn over the past 16 years. In 
supporting the development of localised economies and enterprise development, we are making a significant contribution to growing Cape Town and 
the Western Cape’s SMME economy.

“Working with the CTICC has enabled our 
company to grow financially and has also  
assisted us in successfully acquiring new  
contracts,” says Pietersen.

87%
Total spend on locally based
suppliers 

39%
Total procurement spend with 
women-owned enterprises

263%
Growth in turnover per month 
during the contract



Janice Davids – AFTA Africa Tours
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Case Study: Introducing AFTA Africa Tours
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AFTA Africa Tours is a small, woman-owned tour operator in the City 
of Cape Town that was established in 2008 by Janice Davids to provide 
responsible, safe and secure, and cost-effective tourism solutions for the 
discerning traveller.

The company was appointed as a new partner to the CTICC in the year 
under review and moved into our building earlier this year.

“When we started at the CTICC in May 2019, we had no idea how 
much we would grow. Over the last six months, we have employed two 
extra tour guides and one permanent operations manager. We have also 
streamlined our service,” says Davids.

We provide AFTA Africa Tours with space and equipment so that they 
can sell their services to delegates, as well as provide shuttle and tour 
services;	a	benefit	to	both	the	supplier	and	visitors.

“As the CTICC is often the first point of contact for delegates, this 
location gave us a platform to have one-on-one interactions with them 
and offer a convenient service on their doorstep. We took advantage of 
this by creating a full package that maximises the small window period 
that many of our delegates have to explore and experience our city,” 
she told us.

AFTA Africa Tours strives towards job creation and empowering 
micro-enterprises. Expanding on this, Davids notes, “The CTICC assisted 
us in making this a reality. We have since outsourced tours and transfers 
to four owner-managed companies due to overflow, we work closely 
with the onsite taxi service, and we have improved our website. On top 
of this, we are in the process of starting a learnership programme where 
high school Travel and Tourism students can ride along and learn from 
us.”

Davids and her team have been overwhelmed by all the support and 
concludes with the following:

“Thank you doesn’t even begin to capture the true essence of our 
gratitude. Being part of the CTICC team has brought us so much more 
than we expected. Thank you for all the assistance, support, advice,  
guidance and tools that you have extended to us. Thank you for 
believing in us. We are humbled to be part of this journey. We hope to 
continue flying the CTICC flag high and proud!”

“As the CTICC is often the first point of contact 
for delegates, this location gave us a platform 
to have one-on-one interactions with them and 
offer a convenient service on their doorstep. 
We took advantage of this by creating a full  
package that maximises the small window  
period that many of our delegates have to  
explore and experience our city,” says Davids.

300%
Increase in staff over the 
last six months 

Learnership programme for 
Travel and Tourism students 

ECONOMIC IMPACT




