
OUR ENVIRONMENTAL STRATEGY
One of our environmental strategies at the CTICC is to focus on investing in more sustainable electrical generation over the next five years. Proposed 
methods of reducing consumption include photovoltaic solar panels, solar water heating and heat pumps. Our technical team is also committed to 
reducing kVA by ensuring that the building management systems are running optimally.

EMBRACING THE FOURTH INDUSTRIAL REVOLUTION
We continually upgrade and deploy the latest hardware and related software to support the business in the provision of a world-class ICT infrastructure 
as required for event-hosting activities. While we previously outsourced our ICT needs, there is now a dedicated in-house ICT department, with its core 
focus on the continual enhancement of systems in the technology space.

To remain abreast of the Fourth Industrial Revolution and to meet the demands of our clients who hail from some of the most advanced countries in the 
world, we are continually upgrading our technological infrastructure. We fully intend to maximise our role in the advancement of new technologies, both 
as a conference destination and as a generator of technology-focused business meetings and conferences in the future. 

The state-of-the-art technology infrastructure in the CTICC 2 building includes 1 792 network points with 100mk of CAT 6 network cabling, an extensive 
fibre optic network with 1 496 fibre optic points and 28km of fibre, which caters for high-speed, high-volume traffic. Our WiFi connectivity is enabled 
through a combination of high and standard density points, providing for a combined total of 15 000 connections with an internet connectivity uplink 
of 10 gigabytes.

Currently, we communicate with clients, visitors and the people of the City of Cape Town via social media platforms, as well as via traditional marketing 
channels. Social media increasingly plays a key role in how we communicate with our clients and followers about events and sustainability initiatives. 
These remain key communication channels for the future.

Our new website focuses on optimising the user experience (UX), while creating an efficient user interface (UI). This facilitates business at the ‘click of a 
button’.

Additionally, the site functionality allows us to integrate Supply Chain Management and e-commerce, thereby building a seamless user journey, which 
includes venue spaces, enquiries, exhibitor bookings, supplier applications and more. This forms one of our primary touchpoints in the customer journey, 
so getting the site right is essential.

Our brand has been extended to give the website a cleaner look and feel that takes into account current trends. As a result, the revitalised website 
boasts a soft colour palette, with each colour associated with relevant sections. This is further complemented by chic, vibrant photography enhances the 
customer’s digital experience.
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These are some of the improvements we made over the last financial year:
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